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                   ABSTRACT 
 
    With China's real GDP growth, the accumulation of social wealth unceasingly 
speeds up, as the birthplace of the modern finance, financial culture in Jinzhong area 
deep foundation, the development of private economy is active, in the integration of 
coal resources in Shanxi in recent years, under the background of Jinzhong area, 
created a number of "coal bosses" as the representative of the high net worth clients 
upstart. How to suppress the Jinzhong area outflow of wealth, mining high net worth 
clients demand for investment, vigorously develop the private banking business has 
become a pressing matter of the moment. 
In the practice of the private bank six years of development, great changes have 
taken place in the highest fields of the banking competition system. From the overall 
scale of wealth, the accelerating speed of social wealth accumulation in China and 
high net worth population increased rapidly in quantity, concentration trend of 
personal wealth is growing. Wealth management platform, as an important part of 
the financial service platform is becoming an important option for the various 
commercial Banks and business transformation. While the private banking business 
in Jinzhong area is only for less than three years, both from the domestic six years of 
practice, there have been some common issues with the reaction. At the same time, 
due to the Jinzhong area in the special stage of economic transition, private banking 
business is also faced with special needs. In addition, both the customer prospective 
and conservative, for private banking product portfolio also presents unique needs. It 
is because of these special needs of the private banking business in Jinzhong area, it 
should find a can fit the local economic and social development, to meet the unique 
mode of customer demand. 
In this paper, through the analysis of the current situation of our country, 
especially, the development of private banking business in Jinzhong area of the 
existing problems, based on a thorough, detailed, accurate grasp of customer needs, 
and strive to explore the path of development with Chinese characteristics, to 
establish a unique brand of private banks. 
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告可以看出，中国高净值人群①不断扩大，从 2008 年 60.2 万人增长至 2012 年
的 137.9 万人，年复合增长率高达 22%。高净值人群拥有的财富规模也日益增



















































值从 2010 年的 326.7 亿元高速增长至 421.2 亿元，年平均增长速度达 20%，高
于国有控股企业 16%的增速，且绝对增加值远高于国有控股企业的 151.1 亿元。
各项存款结构中，单位存款占比远低于储蓄存款，即使在单位存款大发展的2012



























                                                             单位：亿元 
指标 2010 2011 2012 
规模以上工业 增加值 增长速度% 增加值 增长速度% 增加值 增长速度% 
国有控股企业 154.6 25.5 146.4 16.2 151.1 7.1 
股份制企业 326.7 24 376.4 21.1 421.2 13.7 
各项存款结构 余额 增长速度% 余额 增长速度% 余额 增长速度% 
单位存款 234.1 13 475.8 18.8 524.3 10.2 











































表二   私人银行客户准入门槛 
银行名称 成立时间 客户门槛 
中国银行 2007 年 3 月 20 日 100 万美元 
招商银行 2007 年 8 月 6 日 1000 万元人民币 
交通银行 2008 年 3 月 24 日 600 万人民币 
中国工商银行 2008 年 3 月 27 日 800 万元人民币 
中国建没银行 2008 年 7 月 16 日 1000 万元人民币 
中信银行 2007 年 8 月 8 日 100 万美元 
民生银行 2008 年 6 月 25 日 1000 万元人民币 
瑞士友邦银行 2005 年 9 月 27 日 流动资产 100 万美元 
花旗银行 2006 年 3 月 流动资产 1000 万美元 
法国巴黎银行 2006 年 1O 月 流动资产 100 万美元 
德意志银行 2006 年 11 月 1000 万元人民币 
渣打银行 2007 年 6 月 100 万美元 
数据来源：《中国私人银行发展报告 2010》 
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